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Change needed now in workers’ compensation
By Rachael Petro
President/CEO, Alaska Chamber

Wouldn’t it be nice if good intentions
automatically led to good
outcomes? Alaska’s workers’ compensation laws prove
good intentions often aren’t
enough.
One of the Alaska Chamber’s top priorities is enacting
systemic changes to Alaska
workers’ compensation statutes. This makes sense given
our purpose in existing is to
improve Alaska’s business Petro
climate. Workers’ compensation is a real issue affecting businesses
of every size in every industry sector,
making it an issue ripe for Chamber action.
The intent of Alaska’s workers’ compensations law aligns with what employers and employees want, but the reality
is the system isn’t working as intended
and makes Alaska less competitive in
creating and maintaining jobs. Alaska’s workers’ compensation costs are
the highest in the nation. Every Alaska
business, Chamber member or not, is
impacted by the fact that Alaska has the
highest costs of workers’ compensation
in the entire nation. These costs make it
harder to do business in Alaska.
Both employers and employees want,

need and deserve a workers’ compensation system that provides quick, efficient, fair, and predictable delivery
of indemnity and medical benefits for
injured workers at reasonable costs to employers. All
those things are included in
the law’s purpose section (AS
23.30.001).
So what is wrong and how
can we fix it?
Systemic change will require all employers, including businesses that profit from
the current system, to rally
around workers’ compensation principles that support
evidence based treatment guidelines,
direction of care, fee guidelines based
on federal benchmarks, and an effective
and streamlined dispute resolution system.
A reformed system can improve treatment programs, promote injury recovery
and return to full employment by injured
workers and make Alaska businesses
more competitive. The good news is that
Alaska’s on-the-job injury rates have actually been falling since the 1990s with
successful improvements to workplace
safety. In just that past five years along,
there has been a 14.2 percent decline
in claim frequency. The bad news is
that while on-the-job injuries have decreased, the cost per injury continues to

steadily rise.
The most significant and growing portion of workers’ compensation costs are
medical costs. The latest data shows that
medical costs comprise 75 cents of each
dollar spent on workers’ compensation
benefits in Alaska.
Fees charged for medical services
in Alaska workers’ compensation cases
are often much higher than the same fee
charged for the same service by regular
insurance. Overall, 76 percent of workers’ compensation costs in Alaska are
associated with medical costs. In addition to rising medical costs, legal costs
per case are rising and the retraining
program outcomes remain poor.
Alaska businesses have successfully
reduced on-the-job injuries. Now it’s
time to reform our workers’ compensation system to get employees back on the
job and let businesses focus on growing
their business — creating new jobs.
Already this session the Alaska Legislature’s House Labor & Commerce
Committee has introduced several bills
addressing the issue — House Bill 141
and House Bill 316. It’s no secret that
Rep. Kurt Olson, chairman of the committee, is committed to improving Alaska’s workers’ compensation system.
HB 141 eliminates the potential for
workers compensation claims that are
treated in another state to bill at Alaska’s much higher allowed rates. This

legislation specifies that reimbursement for services must be billed under
the workers compensation statutes of the
state where services are provided. HB
141 cleared the House before Valentine’s Day with strong bipartisan support
and awaits Senate action. The Chamber
supports HB 141.
HB 316 was introduced Feb. 19 and
changes the way Alaska’s workers’ compensation medical fee schedule rates are
set. HB 316 changes the fee schedule to
a system similar to those used by thirtytwo other states. The proposed system
incorporates the relative value for services, including physician work, practice expenses, and professional liability
insurance, as well as adjustments by the
corresponding geographic practice cost
index. The Chamber is evaluating HB
316.
While these bills do not encompass
all the principles the Chamber believes
necessary to systemically change Alaska’s workers’ compensation system — we
will support changes we believe move us
in the right direction. The Chamber will
continue to advocate for comprehensive,
systemic workers’ compensations reform. We believe Alaska can and must
do better.
Rachael Petro is the President and Chief
Executive Officer for the Alaska Chamber.

Employee engagement never mattered more
By Brad Osborne
Chair, Alaska Chamber

Hey, employers. Talk to your
employees. Why? Because they
care what you think!
If you were lucky
enough to attend the
Alaska Chamber’s
annual conference in
Fairbanks last October, you’ll remember
Andrew Sykes. Andrew is the chairman
for Health at Work
and spoke to us about
health and wellness
in the workplace.
Osborne
His
statistical
presentation about the lifechanging and life-improving
impact that employers can have
on their employees was both
impressive and humbling.
Why is it that employers
can have such a dramatic
long-term impact on the individual well being of employees while ad campaigns, public programs and fads fall so
short?
That question can be answered, at least in part, by
statistics. And the statistics
show us that employers are a
trusted source of information

for employees.
As owners, executives and
managers of companies we can
radically improve the lives of
those we work with because
they trust us. They know that
their trust won’t be
abused.
How exciting is
that?
But that’s just
one type of information. The opportunity to help
the people we work
with — and by extension, our communities as a whole
— isn’t limited to
individual health and personal
wellbeing.
I think that as employers
we often try to keep our atwork communications focused
solely on whatever task is currently at hand.
We don’t want to intrude on
our employees with other information. Even if that information
is related to the health of our
economy.
Would it surprise you to
know that the majority of employees want that sort of information from their employers?
It surprised me. But when you

look at the numbers, it makes
sense. The way we get to the
numbers is to look at elections.
Specifically, we can look at
the information sources that
employees find helpful when
deciding to vote.
Gregory Casey, in a 2012
Harvard Business Review article, did just that. Casey cites
employers as one of the most
credible sources of information. In fact, 35 percent of employees rank their employer
as the “most credible source
of information about political
issues and elections affecting
their job.”
Thirty-five percent might
not sound like a lot, but we’re
talking percentage of the whole
here. Employers are competing
against media outlets, political
parties, blogs, social media, radio ads and more.
To put it into perspective,
16 percent of workers rank media as most credible and only
12 percent for political parties.
That 35 percent is HUGE and
guess what, it’s not nearly as
high as it could be.
Thirty-five percent grows to
61 percent among employees
who visit their employer websites at least once a week.

Think about that for a second.
When employees get access to
the information that their employers have, they use it.
They appreciate it. They
trust it.

So how do I leverage this
information? Here at NANA
Oilfield Services, we have employees spread across the state
See Osbourne, Page 4

Save The Date!
Plan To Attend!
Outreach Trip
Nome, Alaska
June 23-25, 2014

Alaska Business Week
Fairbanks, Alaska
July 27-August 2, 2014

Fall Conference,
Policy Forum & Awards Gala
Girdwood, Alaska
October 20-22, 2014

Mark your calendars and check our website for
details in the coming months at www.alaskachamber.com.
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Why We Fly
By Andy Rogers
Deputy Director, Alaska Chamber

PHOTOS/FRANK FLAVIN

TOP: Gov. Sean Parnell addresses the 2014 Legislative Fly-In attendees during a reception at his residence.
MIDDLE: Chamber Members pose on the steps of the Alaska State Capitol Building during the 2014 Legislative Fly-In.
ABOVE: Rep. Craig Johnson meets with a group of members to discuss Alaska Chamber priorities.

Save the Dateå
2014 Outreach Trip
June 23-25 Nome, AK
Planning is underway for the Alaska Chamber’s 2014 Outreach Trip. Strike
gold with a visit to this year’s outreach destination Nome, Alaska. Meet
with local business owners, learn about the concerns, issues and business
opportunities – and see the sights in Nome in the process!
Space will be limited. Watch for sponsorship and registration opportunities at alaskachamber.com

Session is in and downtown
Juneau has been transformed.
Flights are full. Restaurants
are full. Hotels are full. Session is in and everyone is coming to town with legislative wish
lists clutched firmly in hopeful
hands. The Alaska Chamber
is no different. Well… maybe
we’re just a little bit different.
No one is paying us to show
up.
Most people who come to Juneau get paid to do it. To be fair,
I’m on that list these days, as
well. It’s part of my job to be in
Juneau. I get paid to sit through
hearings. To give testimony. I’m
not earning my salary if I’m not
studying legislation and writing
letters.
But that wasn’t always the
case. In fact, I used to pay for
the opportunity. And that is
what Chamber members do.
When everyone from the legislators to staff and reporters
to lobbyists get cash in hand
to make the legislative effort
worth their time, why do business owners pay to be involved?
When I owned PangoMedia and
sat on the Chamber board, I
made it my business not to miss
the annual Fly-In. The same is
still true of entrepreneurs and
employers across the state.
Why do we do it?
I mean, we have companies
to run. Right? We’re directly
responsible for providing livelihoods to Alaskans, sometimes
dozens or hundreds of livelihoods. If you abstract that out to
the families that those incomes
support, the numbers start to get
daunting and they do it quickly.
So again, why do we do it?
I think the answer to that
question is a two-parter. We go
through the trouble and expense
of joining our legislators in Juneau because 1) it’s important,
and 2) because it makes a difference.
It is important that we participate in the business of the
state. Alaska’s employers need
to be involved when the state is
conducting business. Our private businesses and employers
are directly responsible for the

creation or production of every
asset and resource consumed by
the state.
A wise person whose opinion
I trust once told me, “If you don’t
have a seat at the table, then
you’re probably on the menu.”
That’s true for businesses. And
when it comes to resource-extraction states like Alaska, the
folks that show up at the dinner
table have voracious appetites.
State spending has doubled in
a decade. Not many businesses
or families can say the same. So
we need to be involved. It’s important.
It’s not enough to say that the
legislative process is too difficult, or that it moves too slowly,
or that it’s unfamiliar. Those
challenges don’t stop us when
we’re creating new companies,
technologies, products and services.
Clearly, those challenges
aren’t scaring Alaska businesses away from the legislative process either.
This past January, we had
100 business leaders pay the
time and opportunity cost of
flying to Juneau. They did it
because it was important and
they did it because it makes a
difference. The third successive
record in as many years, it’s no
coincidence that last year 24 of
34 bills we supported passed
into law — bills that positively
impacted the business and economic health of the state.
We took our seat at the table.
But keeping Alaska open for
business is not a one-and-done
kind of deal. It takes commitment. It takes work. The Legislature might convene for 90
days. Public servants may serve
for a two-year term. Alaska’s
business and families are looking for generations of success.
And that type of vision demands
not only vigilance, but participation as well.
To each and everyone of the
employers who took time away
from their own business to bolster the business of the State…
thank you. It’s important. And
it’s making a difference.
Andy Rogers is the Deputy Director for the Alaska Chamber.
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Thank You to Our Valued
2014 Legislative Fly-In Sponsors
PLATINUM

GOLD

SILVER

BRONZE
Alaska Cruise Association/CLIA

Holland America

Anglo American

Usibelli Coal Mine

Flint Hills Resources

ADDTIONAL
Denali State Bank
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Getting the next generation involved in Alaska Business Week
By Nicole Schuh
Alaska Business Week Program Director

Encouraging Alaska’s high school students to start thinking about how they
can and will shape Alaska may not seem the easiest task but with Alaska Business Week, or ABW, we do just that. Students from around Alaska are brought
together to learn about business, and be inspired to become leaders.
ABW is a weeklong summer camp where students live on a college campus
and compete as companies to run the best business and obtain the most “investors.” Each company competes against each other in a simulated business environment and at the end of the week they present on their decisions to a group
of judges (volunteers from the business community).
Companies also must create a product and have the judges invest in their
product during a tradeshow. Each company is mentored for the week by a business leader who takes on the role of a Company Advisor, or CA.
Schuh
CAs have one of the hardest and most rewarding jobs of the program. They
also become some of the biggest believers of ABW. Most who volunteer to serve as a CA don’t just
do it once. They find it so rewarding they want to come back and do it again. They also have a great
perspective on why this program is so important.
Kari Quaas, Washington Business Week board member and 2013 Alaska Business Week CA shares,
“For me, it’s always exciting to see the change in the students over the course of the week. They arrive
shy, nervous about speaking in front of others, and unsure of themselves. By the end of the week, the
groups work as solid teams, respecting each other’s backgrounds, skills, and capabilities.”
As Kari said, participants get a crash course in working together, and with that start to utilize their
strengths to help their team succeed.
ABW takes a lot of support from the business community to succeed, not only financially but also
in the form of volunteers and the the program is important. Alaskan businesses will eventually be run
by today’s high school students. ABW creates future leaders that will help better Alaska businesses.
Andy Rogers, Deputy Director for the Alaska Chamber and multi-year CA addresses this, “Each of
us will be replaced at some point. This isn’t a sad or morbid thought.
“It is quite the opposite, actually. For those of us who live life in positions of leadership, our replacements are of critical interest and importance. I want whoever fills my shoes to accomplish much
more than I ever imagined could be done.”

July 27-August 2, 2014 • Fairbanks, Alaska
Change a life this summer
A one-week summer program, Alaska Business Week
(ABW) offers Alaskan high school students real
world business experiHnce in their own backyard.

Sponsor ABW, a student — or both today!
Nicole Schuh, ABW Program Director
(907) 278-2744
nschuh@alaskachamber.com
DODVNDFKDPEHUFRPDEZ

Nicole Schuh is the Alaska Business Week Program Director at the Alaska Chamber. For more information on becoming a volunteer or a sponsor email Nicole at nschuh@alaskachamber.com.

Era Alaska rebranding
itself as Ravn Alaska

Fairbanks CVB launches
new name, new look

Era Alaska announced in a January a name
change to Ravn Alaska. The rebranding encompasses the airlines under the Era Alaska umbrella, Era Aviation, Hageland Aviation Services and
Frontier Flying Service, and is intended to reduce
confusion in the marketplace by distinguishing
Alaska’s largest regional air group from others in
the aviation industry. Era Aviation will become
Corvus Airlines, and Hageland Aviation and Frontier Flying Service will operate
under the brand name Ravn Connect.
Wherever you see Era Alaska today, you will see Ravn Alaska in the near future.
The company will continue to operate in its current structure. There has been no
change in ownership, staff or locations served. The rebranding of Era Alaska to Ravn
Alaska will happen in phases and will take several months to fully complete. The
website will transition from flyera.com to flyravn.com.
“We look forward to continued success as the largest regional air group in the
state, and we are excited about the progress and changes we are making under the
new brand,” said Steve Smith, director of sales and marketing for Ravn Alaska. “As
always, we will continue to serve our customers with the same dedication and quality
with which you have come to expect from us.”

The Fairbanks Convention and Visitors Bureau
announced the organization
will be doing business under
the new trade name of Explore Fairbanks.
The newly designed Explore Fairbanks logo incorporates graphics to symbolize the aurora borealis and midnight sun, two key
natural phenomena that distinguish the Fairbanks region, including the Interior and the Arctic, from most destinations around the globe.
Explore Fairbanks is a non-profit marketing organization whose mission
is to be an economic driver in the Fairbanks region by marketing to potential
visitors and optimizing the visitor experience. The organization markets Fairbanks as a year-round destination by promoting local events, attractions and
activities to independent travelers, group tour operators, travel agents, meeting
planners and the media.
For a free copy of the 2014 Fairbanks Visitors Guide and more information about Alaska’s Interior and Arctic, contact Explore Fairbanks at (800)
327-5774 or (907) 456-5774 or write to 101 Dunkel Street, Suite 111, Fairbanks, AK 99701-4806. Order or view the guide online at www.explorefairbanks.com.

For more information, contact Steve Smith at (907) 266-8385 or ssmith@flyera.com.

Osbourne Continued from Page 1
with dozens of different job descriptions. How do I put this information to work in
my own business?
Well, the obvious answer is to talk about issues that might impact the health of
the company. Get the information out there. As employers, it’s part of our job to
pay attention to what is going on politically and economically. Employees want that
information.
They trust it more than information they’re getting bombarded with from other
sources. But we’re reluctant to share it with them. We don’t want to intrude.
When Andrew Sykes talked about the physical and emotional wellbeing of people
in the workplace, he had plenty of examples of employers “telling” their employees
to be healthy, requiring it of them.
Those were all examples of workplace failures. But when employers started to
share information about risks, benefits, and opportunities, guess what? Employees
responded.
We all want to make our own decisions. No one likes being told what to do. But we
generally want to make those decisions based on information that we trust.
You can’t tell someone how to vote. I suppose you could try, but it wouldn’t work.

What we can do, and what employees welcome, is to share information about relevant topics and opportunities to get involved.
We spend a lot of time at work. It eats up somewhere around 40 hours a week,
sometimes more. So there is definitely an abundance of opportunity for communication in the workplace. But are we taking advantage of that opportunity?
Chances are … probably not.
I challenge each of you to change that.
Employers, share what you know. Employees, demand that information from them.
Thank your employers for respecting your privacy, but let them know that you want
something more credible than sensationalized sound bytes from the media when you’re
making decisions that impact your life, livelihood and the well-being of your family and
community.
I challenge you each to do that in your own workplace. And I’ll do the same here
at NANA.
Brad Osborne is the President for NANA Oilfield Services Inc. He serves as the Chair
on the Board of Directors for the Alaska Chamber.

March 2014 • Business to Business – Alaska Chamber •

Page 5

Old Harbor Native Corp. keeps it local, enhances lodging

By Dee Dee Kay
Director of Sales, Grand Denali LLC

Denali National Park and “The High One” have always
been a draw to visitors outside our state and for those of us
who live here. Whether we see the majestic view of Denali
from our home or office, on the road system, or deep in the
backcountry, it is always wondrous and inspiring.
The popularity of summer visits to Denali has continued
to increase over the past few years, as has Old Harbor Native Corp.’s commitment to its two Hotels near the entrance
to Denali National Park — the Grande Denali Lodge and the
Denali Bluffs Hotel. Pursuant to this, OHNC brought both the
current management and the future vision for these properties
directly under their operational umbrella in January of 2013.
Last year, OHNC invested significant funds in the infrastructure of these two properties, both located above the Parks
Highway on Sugarloaf Mountain. This year, OHNC continues
their commitment by investing another $1,200,000 in continued improvements using selected lead contactor Alas-Co
General Construction, Inc., an Alaskan owned and operated
company based in Anchorage.
Joe Merrill, Director of Lodging for OHNC explains, “The Denali Bluffs Hotel rooms
will receive themed décor changes which will impart a cozy “wilderness cabin” atmosphere to the accommodations, while still providing all the conveniences and amenities
expected by our discerning guests. These changes should be very pleasing to summer
visitors and locals alike. They fit perfectly with where we are. Along with the upgrades,
we’re also adding a few ‘special touches’ that will definitely help us to stand apart from
our competition, by enhancing our more personal, small property feel at the Bluffs.”
In addition, both the Food and Beverage outlets at the Bluffs — the full-service
“Mountaineer Restaurant and Bar” and the lighter service “Perky Moose” — are both
receiving creative improvements in service capability and décor as well. Of course,
the natural beauty and scenery of Denali will still be on full display from inside the
Mountaineer or outside on its friendly deck.
Exciting to note at the Grande Denali Lodge, will be the addition of a new banquet/
conference space, to be called “The Sugarloaf Room.” This new facility, located just
off the main Lobby at the Grande, will offer meeting planners and group leaders the
ability to host a variety of private functions in a spectacular setting, supported by full
Food and Beverage services. Whether hosting a business or pleasure gathering, “The
Sugarloaf Room” will surely prove to be a popular location.
Last, but ever so important, significant funding and improvements are underway in
the Employee Housing and Dining facilities for the two Hotels. “It starts and ends with
our employee team,” adds Merrill. “We want their Alaska experiences for this coming
summer, and for many summers to come, to be as comfortable, exciting and rewarding as possible. Moving forward, investing in our team will remain a top priority as we
continue to strive to achieve those goals.”
Dee Dee Kay is the Director of Sales with Grand Denali LLC, a subsidiary of Old Harbor
Native Corp. For more information please email Dee Dee at dkay@oldharbor.org or visit
www.denalialaska.com

PHOTOS/FRANK FLAVIN/OHNC

TOP: Denali Bluffs Hotel
ABOVE: Grande Denali Lodge
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Why oil tax reform matters in Alaska
By Leslie Hajdukovich
Co-chair, Vote No on 1

Alaska’s oil and gas industry has been the biggest driver
in our state’s economy for 50 years. Responsible development
of our oil and gas reserves has fueled our schools, roads, airports, government, our grocery stores, coffee huts and car
dealerships. As a fifth generation Alaskan, I am thankful for
an industry that allows me, and my family the opportunity to
live in Alaska.
As an active member of the Fairbanks community, I have
served on the Fairbanks school board for six years, three as
president, and in other volunteer capacities that have benefitted our youth. It is important to me that every child in
Hajdukovich
Alaska receive a quality education — an education that prepares them for the work force, and for future employment in
our great state. Upon being elected to the school board, I quickly learned that our
school district’s funding is heavily dependent upon the success of the oil and gas
industry in Alaska.
Last October, I was asked to be a statewide co-chair for the effort to defeat the
oil tax referendum on the ballot this August. I felt it too important an issue to say
no. Over the last three months, I have become informed and carefully studied the
issues around new oil tax reform. I have a clear understanding of why oil tax reform
is good for Alaska.
The state budget shortfall is not due to oil tax reform, but rather to declining oil
production in our state and falling oil prices. Oil prices are not something we can
control in Alaska, however we can influence decisions that affect production. That
is exactly what new oil tax reform does. Because of provisions in the new law, the
outlook for Alaska is much brighter in the long term. With oil tax reform, state revenues from oil will be more balanced, predictable and beneficial to our state.
Since new oil tax reform passed, oil companies in Alaska have announced billions
of dollars in new investment. In just one example, ConocoPhillips has announced

Thank You to Our Valued
Lead Sponsors
PLATINUM

a 54 percent increase in investment in Alaska over 2013, and most of that increase
is due to the change in the tax structure. This investment is tied to new exploration
and increasing oil production.
The Trans-Alaska Pipeline has tremendous value to Alaskans, but only if it has
oil flowing through it. Right now, it is flowing at one quarter of its peak capacity and
still declining. Oil tax reform is about taking the steps necessary to add more oil to
the pipeline.
As a Fairbanksan, I have high hopes that a gas line is in our future. We need the
financial relief of heating our homes, businesses and institutions with cheaper and
cleaner burning gas. Investment in North Slope oil actually increases our chances
of gas exploration and a gas line. They go hand in hand.
One thing I’ve learned over the last few months is that new oil tax reform offers
great opportunity for Alaskans, not only by boosting our economy, but offering a
long-term, sustainable funding source for our state coffers. It promises our children
and grandchildren a brighter future. This is the right tax reform at the right time. I
encourage Alaskan voters to get informed, and to please Vote No on 1 this August.
Leslie Wien Hajdukovich is a statewide co-chair of Vote No on 1. A lifelong Fairbanksan, her family’s history in Alaska spans over 100 years. Her Grandmother Ada Wien
was a delegate to the Alaska Statehood Constitutional Convention.

New Members
Copper Valley Development Association
Mile 111 Richardson Hwy
Glennallen, AK 99588
(907) 822-5001
coppervalley.org
Foss Maritime Company
188 W Northern Lights Blvd
Anchorage, AK 99503
(907) 782-4950
foss.com

GOLD

Hecla Greens Creek Mining Co.
Admiralty Is
Juneau, AK 99801
(907) 523-1410
hecla.mining.com
Immediate Care Inc.
6311 Debarr Road
Anchorage, AK 99504
(907) 336-3365
immediatecareak.com
Jaffa Construction Inc.
P.O. Box 107
Moose Pass, AK 99631-0107
(907) 224-8002
jaffaconstruction.com

SILVER

PARTNER

Kenai Peninsula College
University of Alaska Anchorage
156 College Road
Soldotna, AK 99669
(907) 262-0320
kpc.alaska.edu
Olgoonik Corporation
3201 C Street #700
Anchorage, AK 99503
(907) 562-8728
olgoonik.com
Seward Brewing Company
39 4thh Avenue
Seward, AK 99664
(907) 422-0337
sewardbrewingcompany.com
Steese Immediate Care
1275 Sadler Way No. 101
Fairbanks, AK 99701
(907) 374-7911
steeseimmediatecare.com
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2014 Alaska Chamber
Board of Directors
Executive Committee
Brad Osborne
Chair
NANA Oilfield
Services
District T

Allen Hippler
Treasurer/secretary
Faulkner Walsh
Constructors
District S

Renee Schofield
Past Chair
TSS, Inc.
District A

Portia Babcock
ConocoPhillips
Alaska, Inc.
At Large

Margaret Russell
Seekins Ford
Lincoln
District F

Senate District Members

Cory Baggen
Samson Tug &
Barge
At Large

Wendy Lindskoog
Alaska Railroad
Corporation
District L

Bill Bishop
Alaska Communications

James Johnsen
Alaska Communications

Jason Brune

Dee Dee Kay
Old Harbor Native Corporation

Matt Gill
Tesoro Alaska Company
District K

Lawrence Gaffaney
Huna Totem Corporation
District C

Wendy Lindskoog
Alaska Railroad Corporation
District L

Jeff Cook
Flint Hills Resources
District D

Michelle Egan
Alyeska Pipeline Service Company
District M

Darren Franz
Wells Fargo Bank Alaska

Jack B. Wilbur Jr.
Design Alaska
District E

Karen Matthias
Matthias Consulting
District N

Chris Gerondale
Construction Machinery Industrial, LLC

Hal Ingalls
Denali Drilling, Inc.
District G

Nance Larsen
District O

Annette Sheppard
Carlile Transportation Systems
District J

Catherine Claxton
Northrim Bank

Scott Hawkins
Advanced Supply Chain Integrators

Jeff Lentfer
Midas Alaska
Dave MacDowell
BP Exploration (Alaska)
Hans Neidig
ExxonMobil
Ralph Samuels
Holland America

Mary Ann Pease
MAP Consulting
District P

Joe Hegna
URS Corporation

Lisa Parker
Parker Horn Company
District Q

Local Chambers of Commerce

Tara Reimer Jones
Alaska SeaLife Center
District R

J.R. Wilcox
Anchorage Chamber of Commerce

Max Mertz
Juneau Chamber of Commerce

Ina L. Mueller
Big Lake Chamber of Commerce

Robert T. Peterkin
Kenai Chamber of Commerce &
Visitor Center

Outside Chambers of Commerce
Louise Bray
Tacoma Chamber

Rebecca Hamon
Bristol Bay Borough Chamber of
Commerce

Gregory J. Galik
Alaska Brands Group LLC

Ann Ringstad
University of Alaska Fairbanks

Jim Palmer
Chugiak-Eagle River Chamber of
Commerce

Gerad Godfrey
Afognak Native Corporation

Marilyn Romano
Alaska Airlines

James W. Mendenhall
James W. Mendenhall, P.E.

Andrew Teuber
Kodiak Area Native Association

Renata Benett
Outside Chamber

Caroline Higgins
Past Chair
At Large

Appointed by the Chair

Mike Satre
Hecla Greens Creek Mining Co.
District B

Larry J. Cooper
Cooper & Associates, LLC
District I

Casey Sullivan
Pioneer Natural
Resources Alaska,
Inc.
Appointed

Eric Wilson
Seattle Chamber

Doug Ward
Greater Ketchikan Chamber of Commerce

At Large

Kim Reitmeier
ANCSA Regional Association

Staff
....................................................rpetro@alaskachamber.com
Deputy Director .................................................... Andy Rogers
..................................................arogers@alaskachamber.com

Anchorage:
471 W 36th Ave, Suite 201
Anchorage, AK 99503
P. 907.278.2722
F. 907.278.6643

Alaska Business Week
Program Director.................................................Nicole Schuh
..................................................nschuh@alaskachamber.com
Communications & Events Director .........................Brandy Dixon
...................................................bdixon@alaskachamber.com
Membership

Jennifer Gibbins
Cordova Chamber of Commerce
Flower Cole
Delta Chamber of Commerce

Alaska Chamber Staff
President/CEO....................................................Rachael Petro

Cheryle James
Cooper Landing Chamber of
Commerce

Juneau:
9301 Glacier Hwy, Suite 110
Juneau, AK 99801
Email: info@alaskachamber.com
www.alaskachamber.com

Representative.........................................................Al Cramer

Steve Lundgren
Greater Fairbanks Chamber of Commerce
Ryan Kapp
Greater Soldotna Chamber of
Commerce
Paula Nance
Greater Wasilla Chamber of Commerce
Kelly Bender
Greater Whittier Chamber of Commerce
Barbara Mulford
Haines Chamber of Commerce

.................................................acramer@alaskachamber.com

Business to Business is a quarterly publication publication of the Alaska Chamber.

Lucinda (Cinda) Martin
Homer Chamber

Greg Deal
Kodiak Chamber of Commerce
Richard Beneville
Nome Chamber of Commerce
Robert Schreckhise
North Pole Community Chamber of
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TENACITY

From sled dogs to gold panners, we share a pioneering
spirit with all Alaskans. For over one hundred years,
we’ve been doing whatever it takes to help Alaskans
connect, stay connected and push forward. So no matter
your business network needs, we’ll be there for you—now
and in the future. After all, we’re one of you.
Visit alaskacommunications.com/business or call
1-855-907-7007 to learn more.

