Political Engagement

Ways to maximize your political impact




Why is political engagement important for Nevada
businesses?

-
BIPAC

POWER




=Nevada business is constantly developing and growing

"Employees can benefit from receiving well researched,
unbiased information regarding political matters that can affect
their industries and careers

=Political paradigm is shifting: term limits, primary system
"Economy demands it




Public opinion on party politics and gridlock
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Competing interests are reaching your audiences

POLIT'CO Sign in / Register | Mobile | POLITICO Jobs | RSS

2012 LIVE 44 CONGRESS BLOGS ARENA OPINION POLICY

Navigate: POLITICO | Congress | Super PACs rival Chamber

Super PACs rival Chamber

D11 Flike 18 W Tweet 44 g2 =

A new dynamic raises questions about the role the Chamber will play in 2012. | Reuters

VIDEO

By ANNA PALMER | 3/23/12 4:39 AM EDT

The U.S. Chamber of Commerce has long dominated congressional elections, making and
breaking candidates in races across the country.

But this year, they've got competition
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Party difficulty in recruiting good candidates

THE SOURCE FOR NEWS ON CAPITOL HILL SINCE 1955

CQ Roll Call September 25, 2013

GOP Announces Female Candidate Recruitment Program

By

With a stagnant number of women in its caucus, the House GOP’s campaign organization
announced a new program Friday, . to recruit, mentor and elect more female

candidates in 2014.

“We need more women to run,” Rep. Virginia Foxx, R-N.C., said. “Project Grow will plant that By Kathy Kmanicek, AP

Shira Toeplitz and the
Roll Call Politics Team run for Congress.

{CusaToDAY

Democrats recruit candidates outside political
arena

By Susan Davis, USA TODAY Updated 4172012 12:3

ORLANDO — When Rep. Steve Israel, D-N.Y ., first approached Orlando Police Chief
Val Demings in February 2011 to gauge her interest in running for the U.S. House seat
held by Republican Rep. Daniel Webster, she said she had never before considered a

"Then you're the perfect candidate.” Israel, the
Democratic House campaign chief, told her. Demings
who had already decided to retire that year, announced
her candidacy last July.

In an interview with USA TODAY, Israel said Demings is
part of a 2012 strategy to recruit non-traditional
candidates with compelling biographies or achievements
outside of the political arena in an efiort to compete in
traditionally safe Republican territories.

seed that will get them thinking of doing it.”

earlier this week that the National Republicar|
was in the early stages of formalizing a female candidate recruitme
midterm cycle. The NRCC's announcement was part of a joint evern
that are making an new organized effort to help female candidates

The “Women on the Right UNITE" effort is run by the Republican N
the National Republican Senatorial Committee, Republican State L
College Republican National Committee and Republican Governors
help female candidates ascend to all levels of government.

The event provided some details about the recruitment program, in
using digital tools to better relay messages to women volers and p
and fundraising support, as well as mentoring from many of the 19
caucus

“We recognize that America needs more women involved in politica
commitment as a party to developing better relationships with wom
Chairman Reince Priebus at the event.

Political Insiders Poll

Poll: Which Party Is Doing a Better Job
Recruiting Candidates for 2014?

Which party is doing the better job of recruiting candidates for the 2014
midterm elections?

DEMOCRATS REPUBLICANS

Democrats: 70% Democrats: 17%

Republicans: 30% Republicans: 83% Wi)‘lv‘
B~ N\l
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Tea Party influence

Untie Atlanta

TRANSPORTATION REFERENDUM

TEA PARTY PATRIOTS

TAKE OUR
COUNTRY-BACK
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Who do employee voters find credible?

Q: Which of the following organizations do you feel provides the most credible information on political issues and elections
that directly affect or affected your job, company, and industry?
Current/Former Employer 31%
Political Parties 28%
Labor Unions 16%
Other* 8%
Own Research 3%
News/Media 3%

Internet Research 1%

0% 5% 10% 15% 20% 25% 30% 35%
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Type of Information Wanted

Q: What type of information do you want to hear about from your employer?

Public Policy Issues 34%
Voting Place/Where to Vote 16%
Candidates Running for Office 7%
All of the above 19%
None 24%

0% 5% 10% 15% 20% 25% 30% 35% 40%
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But business reaches only a fraction of employees

Employee-voters who recalled seeing, reading or hearing any
information about politics and elections from their employer or
employer’s representative (Chambers, trade groups, etc.)  (Nov.2012)

100% -

88%

80% -

60% -

40% -

200/0 N 12%

0% -
No/don't know Yes
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Actions Based on Information

Q: Thinking about the information provided to you by your employer, would you say this
information led you to...
(N=397)

Learn More About an Issue 63%
Register to Vote 43%
Contact Your Legislator 20%
Donate Money for a Political Reason 17%
Do Nothing 1%
Don't Know | 2%
0% 10% 20% 30% 40% 50% 60% 70%
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How BIPAC helps with your messaging

e BIPAC assists Chambers of Commerce and Trade Associations to establish
a presence on the Nevada Prosperity Project website. Employees will be
able to access links to information regarding voter registration, key races,
and issues important to the chambers and/or trade associations.

e BIPAC assists Businesses by working with management to develop
employer-to-employee emails containing information on political
happenings. Once the messages are developed, employers can send them
using their employee email lists.

e Custom websites will be developed for Business Members of BIPAC
where employees can access links with vital information.
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How does political activity benefit Nevada Votes?

= Public policy outcomes (#1)
" Clout

= Membership

= Public Relations

= \/olunteerism

= Civic Education

==
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Considerations for effective engagement

Is issue based and connects public policy outcomes to an
employee’s livelihood

|s non-partisan and non-biased in nature and provides
factual information on the issue or candidate(s)

Sends a clear message and provides step-by-step
instruction on how the employee voter can get involved

|s accessible and easy to share online, on your phone, or in
print

OWERING BUSINESS POLITICAL SUCCESS
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Involving your key audiences

= | eadership
= Staff

= | ocal Chambers

= Business Associations

= External

=
(BIPAC |
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About

Business Directory
Chamber Activities

Event Registration/Calendar

How We Advocate For Business

Log-in for Membe:
Membership Details
News

Groups & Affiliates
Chamber Store

Community Calendar Events

\ ‘

Home / Po

Political Action Committee

News

ChamberPAC creates Peter S. Carter Legacy Award to honor late community
champion. Details here

Chamber supports city of San Jose lawsuit to bring Oakland A’s to town. Details
here

ChamberPAC Barbecue: This annual event that attracts hundreds of Silicon Valley
mo and shakers returns to the San Jose History Park on Thursday, Aug. 22. Your

company can be a sponsor. Click here for details.
ChamberPAC Uncorked Spring Wine Event: The ChamberPAC's annual spring
fundraiser, May 9, at the Rose Garden home of Tammy & Mark DeMattei, attracted

more than 250 people. View photos here.

About

. CHAMBERPAC

ADVOCATES FOR JOBS AND A BETTER COMMUNITY

. S = TR

The 5an Jose Silicon Valley Chamber of Commerce Paolitical Action Committee is a
committee of the 55V Chamber. It operates as a separate organization (ID# 77-
0097252}, with a separate executive committee and board of trustees.

One of the most influential PACs in the Silicon Valley, ChamberPAC advocates for
candidates who share the chamber's goal of job creation and business-friendly
economic climate.

Achievements

Helped place District 2 Santa Clara County Supervisor candidate Teresa Alvarado
into run-off election.

Successfully campaigned for the election and re-election of 5an Jose Mayor Chuck
Reed, a business-friendly reformer.

Achieved overwhelming voter approval of pension and benefit reform in the city
of San Jose in the November 2012 election.

Partnered with Mayor Chuck Reed to draft and secure overwhelming voter
approval of ballot Measures V & W in Movember 2011, Passage of VEW laid the

foundation for long-term pension and benefit reform, and is being followed
closely by local government throughout the state of California and the nation.
Engaged in 2012 5an Jose City Council and re-elections of Councilmembers
Pierluigi Olivero, Sam Liccardo and Rose Herrera and with the election of johnny
Knamis—zll business-friendly candidates who support our reform agenda-and
help to create a business-friendly majority.

Engaged in County Supervisorial races to secure the successful election of
Supervisor Mike Wasserman.

Developed and distributed white papers affirming the benefits of contracting out
non-essential city services. The City of 5an Jose approved outsourcing of janitorial
services at several public city facilities in the 2012-13 budget.

Held a county-wide candidate school with candidates for six Silicon Valley city

council offices and Santa Clara County.

President’s Circle

New for 2013, ChamberPAC has created a year-round program for member visibility
for ChamberPAC's largest financial contributors. The program recognizes:

Presidential Level: $25,000+
Cabinet Level: $12,500+
Senatorial Level: $5,000+
Congressional Level: $2,500+

CBIZ

At-Large Members
Paul Cardus
Silicon Valley Association of Realtors

Tracey Enfantino
Emvironmental Systems, Inc.

Chris Neale
The CORE Companies

Jan Schneider
RE&] Jewelry & Loan

Tim Steele
The Sobrato Organization

SISV Chamber President & CEO
Matthew Mahood

San Jose Silicon Valley
Chamber of Commerce

Board of Trustees

Tom Armstrong
HMH Engineers

Anil Babbar
Santa Clara County Association of
Realtors

William B. Baron
Brandenburg, Staedler & Moore

Timothy Boothe
Bridge Bank

Phil
Boyce Associates

p Boyce

Sheila Breeding




Building comfort levels

" Have an established process, publish it, follow it
= Questionnaires, interviews, forums, analysis

» Committee recommendation / board approval

®" Emphasize non-partisanship

= Communicate why this matters

= Accountability/transparency

(BIPAC_
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Creating a Strong Local Economy
Promoting the Community

Providing Metwork Building Opportunities
Supporting a Sustainable Future
Representing Business to Government

Engaging in Political Action

Latest News: Fly-a-Leader Program Business Search: l:l

£ sHRRe EwE .

Chamber Newsletter

Featured Events

Board of Directors Business Advocacy

News Room NAPA CHAMBER OF COMMERCE CANDIDATE ENDORSEMENT PROCESS
Legislative Action . o

Chamber Advecacy 1. Five-Year Community Vision:

Register to Vote The Five-Year Community Vision will be the basis of all endorsement.

Chamber Staff 2, Elected Positions / Races the Chamber will consider for Endorsement:
Contact Us
Chamber Monthly Offers a. Napa City Council.

b. MNapa County Board of Supervisors.

c. California State Senate.

d. California State Assembly.

e, U.S. Congress.

3. Endorsement Working Group {9 Voting Members):

. Four (4) Board Members at time of appointment

. Three (3) LAC Members at time of appointment {not to be Board members)

. Two (2) Members at Large at time of appointment

. Chamber President/CEQ (may participate in discussion but has no voting rights)

moe n T ow

. Working Group members will be appointed for three-year terms, staggered in 1, 2 and 3 year periods so that
the Group would continue to have members with "institutional memory”. Terms will begin and end on July 1 as
not to conflict with any of the election cycles.

4, Endorsement Working Group Qualifications and Process:

a. Working group members must be registered voters in Mapa County with proof of voting in prior two elections
and not currently a public servant (elected).

b. Six {8) members of the working group must support endorsement of any particular candidate in order to make
a recommendation to the full Board. Endorsements will be limited to one or no endorsements per open seat in
any race.

c. Working Group members shall not make any public endorsements of any eligible candidate(s) prior to Board
endorsement of candidates for that particular office.

5. Board Endorsements:

a. Endorsement of any particular candidate must be supported by two-thirds (2/3) of the Board present at the
meeting.

b. Endorsements shall typically be finalized a minimum of two full months prior to election.

Powered by Net-Flow Comporation
© Copyright 2012 Napa Chamber of Commerce | Hours of Operation: 9:00 a.m. - 5:00 p.m. Monday - Friday | 1556 First Street | Napa, California 94559

tel 707.226,7455 | fax 707.226.1171 | Contact Us | Mapa CA




Nevada Votes and shaping our political future

HOW MANY MEMBERS OF CONGRESS COULD

PASS EGON 101?

Over three-quarters lack an academic background
in business or economics

Research Methods

To identify the academic background of a
member of Congress, we used a standard
set of search tools, including the CQ Press
Congressional Directory, the member’s of-
ficial website, and other online biographi-

cal sources

Findings

In July 2011, the deb
al debt reached a feve]
economic wisdom of

College Background of Members of Congress

:"o
0.%
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09,.%
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(O 13.8% Business & Accounting
@ 8.4% Economics

© 34.8% Government & Law

@ 20.7% Humanities

(O 4.9% Human Service

O 11.5% Science & Technology
@ 5.9% Other

-
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Digital platforms: Google Hangout

HOME ABOUT |ISSUES 2013ELECTIONS THEFACTS MEDIA - BLOG

NAVIGATING VIRGINIA IN 2013

09 Days, 01 Hours, 49 Minutes, 41 Seconds.

Ryan Dunn
Executive Director
Virginia Prosperity Project

\ /- - -
,V irginia i

Making It Your Business -
’ me R

ICYMI: Watch Yesterday's VirginiaP2 Hangout About Virginia's Issues, Candidates &

0 a

Races
Dr. Bob Holsworth Ryan Nobles Steve Contorno Ryan Dunn
Founder, Virginia Anchor, NBC12 Congressional Vice President of
Tomorrow Correspondent, Business & Government

O Google

We heard some really interesting insights from the experts - Watch the full video here and see some of
the takeaways below!

Ryan Nobles, NBC12 - "E.W. Jackson may be the most covered Lt. Governor candidate we have
seen.”

Steve contorno, Washington Examiner - "The gender gap is astronomical right now, much
beyond anything we saw in the presidential races.”

Dr. Bob th, Virginia T -"If D's can capture an AG seat that they have not held in
years - significant change is in Virginia's political atmosphere.”

© sHARE KW

VIRGINIA"’ THE VOICE of BUSINESS

POWERING BUSINESS POLITICAL SUCCESS



Accountability: cand

Home | AboutUs | Links |

Polling Place

STAR Award

=
n: Recipient

National Debt Clock
$16,369,629,620,1

Contact Us

Primary Results

JOIN OUR

Grassroots Action Network

- LUNT i
S=ELEGLIONiDAY”

NBCNews Economy stinks for many,
but it's crushing millennials
nbcnews.to/SQORXL

9 hours ago  reply * retwest + favorite

BW TARP verdict: The bailout failed
to help small business |
buswk.co/TUuzEW

11 howrs ago - reply * retwest * favorite

BIPAC Today we thank all the men
and women in our armed forces who

-

idate issue comparisons

Reuters Economists cut U.5. Q4
growth forecasts: survey
reut.rs/UdBtB8

3 days ago - reply * retwest + favorite

Candidates Ballot Props Issues Contact Officials News

Click to View Election Results
Arizona Election Briefing - U.S. Senate

Arizona House Representative Jeff Flake (R) is campaigning against Democrat Dr. Rich Carmona, the United
States former Surgeon General. Jeff Flake has represented Arizona as a U.S. Congressman for over 11 years,
prior to which he worked with the Goldwater Institute. Dr. Rich Carmona served in the Army in the Vietnam
War, Deputy Sheriff of Pima County for over 25 years, and most recently was U.S. Surgeon General of the
United States.

The Arizona Senate Race is to determine who will take over Republican Senator Jon Kyl's seat when he retires
this year. This race is being tightly watched as Democrat Rich Carmona is "giving the Democratic Party a
stronger than expected chance to win a Senate race in a state where no Democrat has won a Senate race in
such a reliably conservative state since 1988 (Wall Street Journal)."

Position on
Taxes and
Job Creation

a tax and regulatory environment that
allows the private sector to grow the
leconomy and create jobs. The U.S. needs
a tax code that gives American
lbusinesses certainty and allows them to
compete globally. Its difficult for
businesses to grow and expand and
create jobs when the federal government
lis weighing down the private sector with
lonerous regulations.”

igrowth factors

- Refocus on technology and alternative
lenergy

- Reform education system as a means
ifor jobs

- Supports tax incentives to businesses as
a way to grow job creation

Views on
Arizona and
the Federal
Budget

"With the national debt over $14 trillion
land this year's budget deficit estimated to
be $1.65 trillion, we absolutely must get
serious about cutting government
spending. To put those numbers into
iperspective, each taxpayer in America is
responsible for nearly $130,000 in U.S.
debt. We must act now to get our fiscal
house in order

In an effort to curb government spending,
I've sponsored the Debt-Buy Down Act
which allows taxpayers to designate up to
10% of their federal tax dollars to pay
'down the national debt, while forcing
(Congress to cut government spending
across the board by the same amount.
The bill does not require any additional
taxes but allows taxpayers more control
lover how their tax dollars are allocated

If Congress won't cut spending, then we
need to give taxpayers the opportunity to
o it on their own.”

'The first step we can take is to stop
wasteful spending and ensure that tax
dollars are being used smartly and
efficiently. For example, waste, fraud, and
abuse in Medicare and Medicaid costs
taxpayers $70 billion a year. That is
imoney down the drain. And before we
leven discuss cutting benefits or raising
taxes, we should ensure that we all pay
lour fair share in taxes, including
icorporations that dodge their tax
responsibilities. As Arizona's next
'Senator, | will focus on finding a balanced,
sensible way to get our nation back on
rack.”

Views on
Health Care

"Our healthcare system is badly in need of|
reform, but Obamacare is not the answer.
\We need a healthcare system that relies
lon choice and competition to improve
iquality and control cost.”

"U.S. Senator Jim DeMint and | were the
first Members of Congress to sign the
(Club for Growth's Repeal It pledge to get
rid of Obamacare. Until Congress is able
to fully repeal Obamacare, | will work to
'defund the bill and prevent its
implementation.”

"Without reforms, Medicare is simply
inable for future 1

Republicans have a plan that would not
touch Medicare for those 55-year-old or
lolder but would preserve the program for
\vounger generations. Continuing with the
status quo jeopardizes Medicare for
icurrent recipients and robs future
igenerations of the program.

I strongly oppose Obamacare, which
diverts $716 billion from Medicare in order
to pay for Obamacare.”

ICarmona was quoted saying he would not
have supported the federal Affordable
(Care Act as pushed through by President
(Obama, while stating another time, “Yes, |
support it,” and that “what the President
did was brave " He has not called for or
stated that he would support a repeal of
(Obamacare.

"Proposals that would end Medicare as
we know it while driving up costs for
lseniors and cutting benefits are neither
wise nor realistic. Medicare is a vital
iprogram that provides critical health care
for a significant portion of our population,
including those that are among our most
vulnerable. We should do all we can to
ipreserve benefits, while cutting waste and
fraud from the program, modemnize
medical records to save money, and work
to lower overall health care costs.”

Jeff Flake - Republican Dr. Rich Carmona - Democrat

- Member, U.S. House of - Surgeon General of the U.S., 2002-2006

Elected Representatives, 2001-present - Served for over 25 years as Deputy
Offices and - Currently on House Committee of [Sheriff of Pima County
Government [fAPpropriations - Vietnam War Veteran
Experience

" BIPAC

POWERING BUSINESS POLITICAL SUCCESS




Vote Records

‘] Pro"s..pentyjklaska.nrg Educate

PROSPERITY ISSUES

facing Alaska
Your voice-it's the sound of Alaska's

future. Raise itl Let decision makers
know where you stans

Generai Alssha Business
2014 JOBS AND
> Of Tax Roform ECONOMY GUIDE

s HERE YOUR
ANDIDATES
TAND o

AK Transportation Infrastructure Fund

|
Libgation Reform |
» U5, Nationsl Debt |

Fedesl lssues

» Workers Compensation |

FEATURED NEWS & VIEWS

Employees Voter Registration Week

The siim victory on ol tax reform

VESTERZ Shews bararar e cours ana
ke o ThS T et vt
Toaisir o vors dfing Empioges Vot
Registration Woow, Septamuer 22.36, 2014
Registration Drive at your company. Click here to
o

Countdown to Election Day

:

MORE NEWS & VIEWS

Help Fend Off Federal Overreach Alaska's Crushing Workers Comp Costs.

There is stil tme to telthe EPA - Alaska's unfortunate posiion as
(Environmental Protection Agency the highest COS( state inthe US.
you oppose thei takeover of for warkers compensation costs
Alaska's parmiting authorly. The g i haavy costburden for

i bending federl law in sn ] oursmal and medium sized
atempG fule out e mining projects In usinesses. The main reason is

Southwest Alaska before davalopment plan are very hioh medicalfeas for ven roulies Brocecures

Submitied. Additonal piease 16questan Sometimes as much 55 95% Nigher Man Mose

extension of he comment penod. Eull Story Sllowed by nearby Washington Siste. Eull Sory

Reliving our economic history An important vote on cruise ship

b ppeegmls sttt rouisbons DO

bl splessddurliodi e _— ine enronmentl axromiss in o
1l I exploded from $5 billion to $8.5 Legislature floating o the

billion/year—over 70% Increase. auiace W S0 toaderoip Fom Gov. Pamal
This reckless spending pattern is setting uj sound science carried the day. Full Story
Alaskan families for an economic bust. Eull Story

Contact Us

Engage Empower

JOIN US ABOUT US

Join Us!

Candidates

Leam more about your
candidates before you vote
in the 2014 General
[

Your Elected Officials

Report Card in T304 D

ck Your Legislators' Performance

Performance of Legislators
(POL) Tracker shows

ailed actions of elected
officials that weigh heavily
in defining Alaska Business CKER
Report Card grades

ar Meetings and Events
Our statewide calendar of
and

hearings
business meetings

tured Research

Alaska is built on natural

legs of our economic stool

Back to Top

S e fscal policy and general prosperity by educating
ns on important public policy Issues. We believe hat business owners and
Alaska business climate. By disseminating high quality information
and providing access 1 leading edge iiemet ool we help Alsskans shape ek ikre
More About |

A N\
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BIPAC P2 tools help employers/employees engage

Nevada
Prosperity Project

Getting Nevada Back To Work

Fix New York

Make Your Voice Heard in Albany!

Home Employees Govt Affairs Resources Partners Legislative Agenda Community Links

Take Action
Healthcare

New Yorkers should know what health care costs are -8 i = ~ 2 =
before they buy. ( ) ( / ] (o)

Our members rank the costs of health insurance coverage as the Find Your Ele Officlals
number one or and their employ e Fina Your Register Government
Premiums are among the most expensive in the nation due to over feen Conaanie o o
§4 billion in health insurance taxes and fees as well as the dozens

of mandates pushed by the speclal Interest groups.

Tell Albany we need Health Insurance Reform now!

Register to Vote

TAKE ACTION, ) Make your volce heard!
KEEP HEALTHCARE COSTS LOW! It's EZ to register and vote,

Employess Vota Toolkit

zipcode: [N TR
EMPLOYEES E

VOTE .
P — ik e

Sullivan County Chamber of Commerce: Your Voice View Our Latest Video! &

Counts!
Shisine fw »
The main goal of community mobilization, or a grass

roots effort, is to re-empower communities to make
vital decisions and strengthen their capacity to address
the needs of their people, Communities, especially the
y job creating, economy boosting business communities,
must formulate their own goals for the future, and their
volces must be heard In the decision-making bodies that dictate the
course that development will take

Reglater to Vote
Enter your ip code to start

Myself and the Board of Diractors at the Sullivan County Chamber of
Commerce have dacided that we must begin to take better, more wall
Limmd mbnr i mesknn bn esc ] our members and all members of the ) )
neldemocracy com/alet/view/%4 kijjing participants in the decision ! ‘ 7 Key Issues Latest News
making process. The Business Council of New York State and its Fix New
York Initiative is the path we have chosen to being this process. Through
our partnership and co-branded website, we will be able to generate
more participation from private sector employers and assist them in
providing these opportunities to their smployses

e
hitpi/tonys.chan

Inastars: Gameman Gor s Jon Buss "o, 1 srobio

According to the Business Council, “We will be reaching out directly to

via free cobranded websites oo

via customized tools

A N\
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Conclusion and Action Items

v’ Talk about the importance of employee voter education
with your Government Affairs Staff, Communication
Department, and Executives

v Get involved with Nevada Prosperity and become a co-brand
organization or member*

v" Utilize all our materials to promote voter education with your
members, colleagues, or employees

v Help grow the network by sharing what you learned today
v’ Cast your ballot on Election Day

e
' BIPAC |
'OWERING BUSINESS POLITICAL SUCCESS

P




| BIPAC |
For more information, contact:

Patrick M. Kealy

pmk@j3strategies.com

© BIPAC All Rights Reserved




