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Marketing
Little Falls High School

Acquire the skills necessary to be a leader in the field of marketing, sales, promotion and
entrepreneurship. Preview post-secondary business and marketing curriculum from the National
Distributive Education Club of America (DECA) and the National Business Education Association.

Academic Courses Career Experiences

* Intro to Marketing * Learn from industry speakers

* Advanced Marketing | + Attend the Bridges Career Exploration
* Sales Promotion Day or other regional career fairs

* Sports and Entertainment Marketing « Work with local businesses/school

» Tour local businesses
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CAREERwise Education In addition to having technical skills,

42 to learn employers expect workers in this industry
0% more to have these skills:

*  Written communication skills

* Ability to work with customers

* Ability to coordinate materials supply
and demand

Review the local job outlook * Problem solving skills
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Explore types of careers
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Find postsecondary programs
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Marketing Career Academy
Little Falls High School

The Marketing Career Academy allows students to acquire the skills necessary to be a leader in the field of
marketing, sales, promotion and entrepreneurship. The courses provide students an opportunity to preview
post-secondary business and marketing curriculum. The Academy offers curriculum from the National
Distributive Education Club of America (DECA) and the National Business Education Association.

ACADEMY COURSES
Intro to Marketing — .5 High School Credit
A fun and informative class designed to introduce the student to the most successful business systems
in the world. Emphasis will be placed on the marketing segmentation, target marketing, brand
development, product life cycle, developing new products, distribution, and research, pricing strategies,
and developing a marketing plan.

Advanced Marketing | — .5 High School Credit

Students will have the opportunity to participate in individual or team activities while creating and
researching for a prepared event at DECA competitions if they choose. Students will be able to choose
between activities such as carrying out market research studies for rea area businesses, planning
promotional campaigns, working on community service-based projects, setting up potential web-based
businesses, and preparing employment training programs.

Sales Promotion — .5 High School Credit

This course will acquaint students with basic techniques in selling and promotion activities. Students
will use skills acquired in this course to promote and sell a product and prepare the marketing activities
associated with bringing a product to the market. The completion of the course will have students use
their own creativity in completing an advertising campaign.

Sports and Entertainment Marketing — .5 High School Credit

This course is a must for those interested in sports and entertainment. It uses sports and entertainment
to learn about the basic functions of marketing and how they apply in the sports and entertainment
world. Students will complete a computerized simulation where they will run a football organization and
must control the marketing aspects for their team while they compete in simulated football games.

COMPLETION STANDARD
Students must complete three out of four courses listed and earn a grade of ‘B’ or higher in each course.
Students must also be an active DECA member.

CAREER EXPERIENCES

Students will explore and research careers with industry speakers, and participate in Bridges Career
Exploration Day and other career fairs. In addition, students will work with local businesses to review inventory
strategies, work with Activities Director to develop materials for school sport activities, create event flyers, and
visit a local accounting firm, local business owners and interview business owners.

JOB SKILLS

In addition to having technical skills, employers expect their workers to have other skills such as:
*  Written communication skills

Ability to work with customers

Ability to coordinate materials supply and demand

Problem solving skills

CAREER OPTIONS: www.careerwise.minnstate.edu/careers

JOB OUTLOOK: www.careerwise.minnstate.edu/jobs ;
POSTSECONDARY PROGRAMS: www.careerwise.minnstate.edu/education Bridges Career Academie
& Workplace Connection
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